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10.0 Marketing & Communications

We want to tell everyone about what we’re doing. We’re proud and excited and we 

want our industry to be seen as a shining example of what can be done. 

This is why we are engaging with the government, the NHS, the press and several other 

associations.  

Embedding the sustainability strategy in the vision and mission should happen at the leadership 

level to build commitment and accountability, and ensure consistency across all communications. 

This needs to flow into the culture and values of both TSA and all members. 

The TSA’s Mission:

Workshops & Training9.0

24,000 people are working on delivering our sustainability journey. The TSA’s role is to 

provide the support and training across three key main areas. 

Environmental

•	 Infinite Textiles 

•	 CCA

•	 Laundry Technology 
course 

•	 14001 training

•	 Carbon literacy

•	 Carbon emission 

platform data training

 

Social

•	 Mental health 
awareness 

•	 Health & Safety 

•	 Risk assessment 

•	 Staff recruitment

 

 

Economic

•	 Supply chain 
engagement

•	 Marketplace 
development

•	 DMU microbiological 
control research

•	 Re-usables in the NHS
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The strongest governments 
on earth cannot clean up 
pollution by themselves. 
They must rely on each 
ordinary person, like you 
and me, on our choices, 
and on our will.
Chai Jing, journalist, author and environmental activist

To protect, nurture and develop the 
textile services industry and the supply 
chains in which it participates, creating 
an environment in which our members 
can thrive and the services provided 
are seen as great value by customers 
and end-users, making a positive 
contribution to a sustainable future. 



All of the sustainability efforts, investments and 

communication boils down to the true impact 

it is making to our communities and the planet. 

Reporting requirements and choices are going to be 

key in how we can express what we have done in 

the past, what we are doing now and what is in the 

pipeline. 

Depending on your organisational structure and 

individual preferences, you may choose a framework 

that works for you. Some of the key consideration for 

this choice are as follows:

•	 Recognised by the regulatory requirements, 

investors, stakeholders and suppliers

•	 Provides structure and credibility to the strategy

•	 Enables the assessment of target performance 

•	 Easier for future third-party assurance

•	 Useful checklist against material issues (e.g., 

energy and emissions management, health, safety 

and compliance, waste), and framed in a way to 

identify potential actions

•	 Ability to allow structure for data gathering for 

future reporting (GRI, SECR etc.) and reporting 

linkages

Now it’s (fairly) easy to say what you are doing, but 

when it comes to your Scope 3 Emissions, it all becomes 

much more complex. We understand this isn’t easy, 

but we are launching a calculator platform specifically 

for the industry in partnership with Green Element 

Group’s Compare your FootprintTM -  to enable the 

textiles industry, in the UK and overseas, harmonise its 

approach to carbon reporting. As we work to develop 

more industry specific data the platform will allow 

members to calculate their footprint using emissions 

factor calculations that adhere to the Greenhouse Gas 

Protocol’s Corporate Accounting and Reporting Standard.

One of the most effective ways to become more 

sustainable is to measure and reduce the greenhouse 

gas emissions emitted by your organisation. Calculating 

your entire operation’s carbon footprint will help you 

to set realistic science-based net-zero targets that align 

with your company and industry.

Keeping track of your 
carbon emissions

compareyourfootprint.com
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Reporting11.0

11	 Sustainability Reporting 

We are the first 
generation to feel 
the impact of climate 
change and the last 
generation that can do 
something about it.
Barack Obama
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